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DfT research
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Design and management (3)

Research design

• Flexible to adapt to changing needs
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Analysis and reporting
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Concluding comments

Early days for DfT’s use of deliberative research 

• Positive experience so far

• Meets the need of policy and communication

• Importance of longitudinal design for attitudinal and 
behavioural research

• Value in evaluating methodological approach
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Questions?

For more information contact:

Lee Smith - lee.smith@dft.gsi.gov.uk

Helen Bullock – helen.bullock@dft.gsi.gov.uk

Louise Taylor – louise.taylor@dft.gsi.gov.uk
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